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AS THE BARRELTURNS

CONCRETE PRODUCER SURVEY’S DUE MARCH 8, 2010

In early February, our annual Producer Survey was mailed to all our Ready Mixed Concrete

PennDOT Asphalt Index 2 Producer members. A market description sheet and production report accompanied the sur-
vey.

New Holland Conducts 2

Concrete University This is the fifth year we have been conducting this vital element for measuring our concrete

Have You Visited promotion efforts. Each of those years, we have seen an increased number of you complete and
specifyconcrete.org? return the survey. At this writing, we have only had 14 returned.

Why Promote ICF Homes
In Today’s Economy?

PACA Plugged In Sales
Webinar Concludes in
March

The due date to return this information is March 8, 2010. If you have not already completed
this information, please do so. Should you have any questions, or require the survey docu-
ments resent to you, please contact Ken Crank immediately at ken@pacaweb.org.

Your cooperation in this matter is both needed and greatly appreciated. Thank You!

Initial Region Forum
Scheduled

S0 WHAT IS THE TEASER IN THE INTRO ABOUT?

First Phase of Green
Construction Code

Completed Glad you asked! Anyone involved in concrete remembers the Summer of 2008 when the price

. of liquid asphalt in Pennsylvania skyrocketed t
RMC Production D . . . s
In 09 roduction Bown while it did, concrete suddenly became the material of choice. Was it wrongheaded thinking to

consider price only as the reason to go concrete? Absolutely. Did we mind? Absolutely not.
Should our Industry have taken a more aggressive approach to promotion at that time? With-
out question.

PCA Unveils New
Marketing Program

BUD Project Listing
Anyone familiar with Ed Sullivan (PCA) and his discussion of the economy knows that Ed di-
Producer Price Index rects a great deal of attention to the production of high margin petroleum products, the instal-
Education and Training lation of cokers by refineries and the implications of those two on the availability of liquid as-
Opportunities phalt. Someday, demand for | iquid asphalt wil!/l
phalt will jump.

How soon that will happen is a point of speculation. The excitement of $800 a ton liquid as-
phalt the Summer of 2008 soon gave way to the $400 a ton liquid asphalt the Winter of 2009.
But a funny thing seems to be happening.

newsletter, the

PACANews, which On the following page is our monthly listing of the PennDOT Liquid Asphalt Index. What I find
highlights the latest in the extremely interesting is the fact that even during an extremely harsh winter and a stagnant

industry and what’s economy the index continues to climb. You will note that the price has gone up between $20-
::gggiglt?gn‘fw:":,":ey: du:h e $45 a ton from January to February. The February 2010 price is about $80-$90 above Febru-

latest issue, visit PACA’s ary 2009. 1s this the sign of things to come? |
website at http://

www.pacaweb.org/ What I do know, is that Industry should not sit back and wait for the market to come to us. Now

index.php?q=newsletters is the time to use the myriad of promotion tool
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Teaser Continuedé. .

amreferringto,pl ease see |l ast month’'s As the Barrel

I f there are projects where we can promote concrete, |l et’'s dc
(bruce@pacaweb.org) or Ken Crank (ken@pacaweb.org). The opportunities that exist for the expanded use of our product are
out there. We need to recognize those opportunities and seize them.

PENNDOT ASPHALT INDEX - FEBRUARY 2010

Price Per Ton
Zone 1 - Districts 3,4,5,6, $475.00 (January 2010 - $455)
Zone2 - Districts 2,9 $487.50 (January 2010 - $455)
Zone 3 - Districts 1,10,11,12 $500.00 (January 2010 - $455)
““ »”
NEW HOLLAND CONCRETE CONDUCTS “CONCRETE UNIVERSITY
Kudos to New Holland Concrete (NHC) for their recently conduc

their contractor customers and provided a variety of timely educational presentations.

Separate events were conducted near the NHC plant in Nottingham, PA and the plant in New Holland. Presenters for the day
and their topics are noted below:

e Understanding Cement — Eric Church (Lehigh Cement)

Fly Ash Use in Concrete — Tom Collins (Separation Technologies)

Slag Cement Use in Concrete — Paul Brooks (Holcim)

Cold Weather Concreting — Jeff Livick & Dan Foley (BASF)

e  Zero Defects Concrete — Ken Crank (PACA)

Each event averaged about 40 participants and produced excellent discussion.
Photos from the New Holland event are included with this article.

During these difficult economic times reaching out to your customers and communicating with them is extremely critical. We
applaud New Holland Concrete for staging these proactive events. Special recognition is given to Dan Martin, Darryl Keiser,
and Joe Saint for their efforts! Congratulations on a job well done.

Does such a program make sense for your company?

As the Barrel Turns Readership Statistics

Month: # of total emails sent/Amount of those who opened the email/the # who clicked through to view the newsletter

August: 709/167/72

September: 717/151/57
October: 713/157/52
November: 713/147/76
December: 742/138/66
January: 743/143/46
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HAVE YoU VISITED WWW.SPECIFYCONCRETE.ORG LATELY?

As you know, our concrete promotion website, www.specifyconcrete.org, has been up and running since September. Have you

visited it yet? We hope so. If you have not I encourage you check it out. There is wealth of information there and we are continu-
ing to add content.

Most recently we have added a project profile on the J.S. Wilson Middle School which was featured in the Fall/Winter edition of
The Concrete Difference magazine. It is a great project that features ICF construction.

We have also added our new “Residenti al Concrete Tips” produc
document on “Scaling”. This information is easily downl oadabl
PACA is always looking for projects, ideas, and other content to enhance the site. If you have any information that you feel

woul d be beneficial pl ease doken@pacdweboigt at e t o contact Ken Cr an

WHY PROMOTE ICF HOMES IN TODAY’S ECONOMY?

I't is quite obvious that the housing “Boom” is over. Those wt
buil der or developer set themselves apart? Using the same cc
today. The buil der/ developer/supplier must work as a team to
tion provides numerous advantages.

ICF homes possess superior energy efficiency as compared to conventional frame construction. Generally, the 5-10% cost in-
crease realized with ICF construction generally reaches a break-even point at around seven years. Alternative high performance
systems, such as geothermal heating, require a much longer payback period, perhaps as much as twenty five years.

Today' s more stringent building codes add additional cost s toc
struction. ICF construction exceeds most energy and structural requirements of these building codes. Meeting these codes with

framed construction would require the additional expense of metal connectors, etc. for thicker wall framing and additional in-

sulation.

I f you have the opportunity to promote |ICF's please calkbk the
builders, or developers about the advantages of ICF construction.

“PACA RUGGEDINO SERIES TO CONCLUDE IN MARCH

The PACA’' s Sal eRACAPIwgedIn nwi Islerd escl ude on March 29, 2010 with
Management—Bui | di ng a Winning Plan”. Based on the discussion that
March event promises to provide great insights based on a plan called Stratmap360 . This plan contains 5 elements that will
significantly optimize results in winning a deal or achieving an account development goal.

We will also be expanding the time frame for this final session in order to review the highlights from the previous five training
sessions. | f you haven't taken advantage of any of the past ¢

For more information please click here or contact Ken Crank at ken@pacaweb.org.
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INITIAL REGION FORUM SCHEDULED

Please mark March 31, 2010 on your calendars. The first of our three scheduled Region Forums will be conducted in Fogelsville,
PA. It is scheduled to begin at 2:00 PM. PACA will also be conducting a Concrete Technical Committee meeting that morning.
We encourage you to invest the time in attending both events.

Specific information regarding the location and agenda will be posted on our website and will appear in our March newsletters.
Be sure to check them out!

Should you have any questions about the program or have a suggestion for a topic to be addressed, please contact staff member
Ken Crank at ken@pacaweb.org or 717-468-0259.

FIRST PHASE OF GREEN CONSTRUCTION CODE COMPLETED

Source: PCA Executive Report

The International Code Council (ICC) Sustainable Building Technology Committee (SBTC) recently developed the first draft of
the new International green Construction Code (IgCC). Steve Szoke, PCA director of codes and standards and a member of the
SBTC, participated in the work group addressing materials.

Although the current draft does not include sustainability requirements for specific or selected materials, a positive aspect for
the concrete industry is that the draft does include a minimum design service life plan of at least 60 years with project electives
for 100 and 200 year plans. Also, in addition to re-use, bio-based, recycled content and indigenous, recyclability was added to
the general requirements for building materials. The draft also includes a provision that would restrict floor-to-floor heights in
multi-story buildings.

The draft document of this collaborative effort of the ICC, ASTM International, and the American Institute of Architects is
scheduled to be made available by ICC for public comments on March 15, 2010. Public comments must be submitted by May
14, 2010 and a new SBTC will be formed to review and act on comments during hearings scheduled for August 14-22 in Chi-
cago. ICC is expected to publish the final document in 2012 following a series of additional code development hearings.

READY MIXED CONCRETE PRODUCTION DOWN 27% IN 2009

Source: National Ready Mixed Concrete Association / PACA

The preliminary estimate of ready mixed concrete shipped in December 2009 is 14 million cubic yards, 23% lower than for the
same month in 2008. The estimated ready mixed concrete produced in 2009 is 258 million cubic yards, 27% lower than that
produced in 2009.

By comparison, PA 2009 production was 22% down from 2008 production
2008 Production: 10,302,000 yds
2009 Production: 8,009,000 yds

According to the yards reported by PACA members, PACA represents 45% of the concrete production in the Commonwealth
(4.5M reported for 09 dues vs. 2008 production of 10.3M).
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PCA UNVEILS NEW MARKETING

PROGRAM

The new PCA marketing program, Think Harder. Concrete.
Was unveiled at the recent World of Concrete held in Las
Vegas, NV.

The goal of the World of Concrete launch was to show indus-
try leaders and stakeholders how embracing a concrete
brand and presenting a common tagline and messages can
lead to more effective public affairs, promotion, and sales
efforts. PCA will license the tagline and other promotional
tools for use by allied groups and their members.

UPCOMING PROMOTION EVENTS

PACA/PCPC staff will be conducting a variety of presentations
in the coming months. Listed below are events that we would
love to have members attend with us. These are great opportu-
nities to promote our industry and to increase the size of your
contact
volved. Please note that staff is continually trying to secure
opportunities to engage our target audience. This list repre-
sents events that are currently scheduled but others may arise
as we move forward. If you are available and would like to at-
tend please contact us. Thank You!

March 19 t

Pervious Concrete Presentation i Staff member Ken
Crank will be participating in a lecture series conducted at
Temple University. If you wish to be part of the discussion,
please contact Ken at ken@pacaweb.org.

Do you have an opportunity to educate an architect or engineer
on the benefits of concrete? If you do, please contact PACA
staff members Bruce Cody (bruce@pacaweb.org) or Ken Crank
(ken@pacaweb.org).

WHAT DO YOU THINK?

Last month we unveiled this addition to our newsletter ask-
ing our readers to comment on the below statement:

iwWe cannot shape the
Escal ante. ABut we can
mands of the new climate, and we can position our industry
for this new climateo.

The focus on sustainability means that decisions will be less
technical and more driven by image and perception. There
will be less influence by engineers and architects and more
influence by owners, users, and the general public.

Unfortunately, we did not receive any responses to our ques-
tion “What do you think?”

Undaunted we are trying again this month. In an effort to
simplify things we are just asking you to fill in the blank.

AMy membership in

tional val ue because

economic
shape

PACA provides

net wowikn” 1gi tisatai o wifno rPleas¢send yosrcemments to PACA staff

(ken@pacaweb.org) . We wi | |

issue of As the Barrel Turns.

post

DID YOU KNOW??

Did you know NRMCA is now 80 years young? The National
Ready Mixed Concrete Association was formally launched
on July 10, 1930 in Pittsburgh, a year after the National
Sand and Gravel Association held a special session during its
1929 annual convention to discuss creating a separate or-
ganization for the ready mix industry, as many of its current
members were beginning to deal in ready mixed concrete as
well as sand and gravel. Then, as now, NRMCA was charged
with 'protecting the welfare and best interests of those en-
gaged in the production and sale of ready mixed concrete.'
You can read more about NRM

http://www.nrmca.org/about/history 1939.asp

MARK YOUR CALENDAR
P A CALAGISLATIVEDRIVEIN

MARCH23, 2010
HARRISBURGHILTON

our
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Harrisburg, PA 17110
Phone: 717-234-2603

Fax: 717-234-7030

Email: Kallie@pacaweb.org
Web: www.pacaweb.org
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Kallie Kline
kallie@pacaweb.org

Concrete Promoter, Western PA
Bruce Cody
bruce@pacaweb.org
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Cynthia Stone
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As the Barrel Turns is published
by the Pennsylvania Aggregates
and Concrete Association and is
distributed free of charge to our
membership and to those inter-
ested in PACA’s concrete promo-
tion efforts.

If you know of someone you feel
should be receiving this publica-
tion, please contact Kallie Kline
at kallie@pacaweb.org.

“BUD” PROJECT LISTINGS

Our monthly project update may be accessed through this newsletter. Please note that staff
has included any project that may be new or that has been updated in the last month. Pro-
jects pre-dating December 2009 are not included.

The project list is provided in Excel format to make it simple to download and print. To
vi ew t hi s mopledseclickheled st vingist PAG&p:/E websit
www.pacaweb.org/index.php?q=node/43

If you have any questions regarding the BUD system please contact Ken Crank at
ken@pacaweb.org.

PROJECTS, PROJECTS, PROJECTS

Are you currently promoting a project or have you had recent success promoting one? PACA
wants to hear about it. Part of PACA’'s prag
successfully designed and constructed in concrete. The Association captures that informa-
tion and includes it in its reports to its promotion partners. It is vital that the information
PACA has is as complete and encompasses as many successful promotion efforts as possible.

Making your association aware of these projects is a simple as contacting Bruce Cody
(bruce@pacaweb.org) or Ken Crank (ken@pacaweb.org). A project tracking form is available
by clickinghere. Pl ease don’t hesitate to get wus i

Your commitment to our promotion success is greatly appreciated!

EDUCATION AND TRAINING OPPORTUNITIES

NRMCA Webinars

The NRMCA has a variety of educational offerings to assist you in promoting concrete. For
more information on these programs please contact 1-888-846-7622, ext. 1134 or e-mail

meetings@nrmca.org
PCA Webinars

For information on the educational programs offered by the PCA please visit their website at
www.cement.org or call them at 847-966-6200.

PRODUCER PRICE INDEX

Source: Portland Cement Association

Click here to view the report.

Both asphalt and steel prices rose sharply from December to January, both up 2.0 percent
for the month, according to the Department
Lumber prices were up 0.6 percent for the same period. Concrete prices decreased by 0.7
percent.

For the last 12-month period, steel prices are down 3.7 percent, asphalt has declined 4.0
percent, lumber is up 5.1 percent, and concrete has decreased 3.2 percent.

PCA Market Research provides this information to aid in the promotion of concrete and cement
-based products.
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